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_____________________________________

_____________________________________
Notary Public

CITY OF MONMOUTH JUNCTION, in the COUNTY OF MIDDLESEX )        

I, Wayne Sidor, being duly sworn, depose and say that I am the Advertising Clerk of 

the Publisher of THE WALL STREET JOURNAL, a daily national newspaper of 

general circulation throughout the United States, and that the notice attached to 

this Affidavit has been regularly published in THE WALL STREET JOURNAL for 

National distribution for

1 insertion(s) on the following date(s): 06/03/2025

ADVERTISER: ASCEND Performance materials holdings inc

and that the foregoing statements are true and correct to the best of my knowledge.
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Sworn to 
before me this 
4th day of 
June 2025
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German antitrust officials
said tools that Amazon.com
uses to highlight competi-
tively priced goods and filter
out overpriced listings in its
online marketplace could be in
breach of competition law, the
latest salvo from a European
regulator against a U.S. giant.
Amazon has a pricing

mechanism in place to evalu-
ate competing offers since its
marketplace hosts countless
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AI aims to optimize pairing technicians with customers.
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short videos from a text
prompt.
“In the not-too-distant fu-

ture, we want to get to a
world where any business will
be able to just tell us what
objective they’re trying to
achieve, like selling some-

ContinuedfrompageB1

The next time you book a
plumber, artificial intelligence
might be taking your call or
returning your message. Or it
might reach out because it
knows your air conditioner
needs an upgrade well before
the summer.
Netic, a startup based in

San Francisco, is selling an AI-
based platform that helps
home-services firms automati-
cally reach out to clients in
need of maintenance or up-
grades, and takes calls and
messages on their behalf.
Founded in 2024, Netic is

part of a growing crop of
startups looking beyond the
saturated white-collar market
and toward home-services op-
erators like electricians,
plumbers, roofers and HVAC—
heating, ventilation and air
conditioning—specialists.
The startup said on Mon-

day it has raised $20 million
with funding from venture-
capital firms including Grey-
lock and Founders Fund.
While Netic’s mission to au-

tomate sales and business op-
erations seems simple, it can
be a challenge to integrate AI
into services businesses that
run on manual labor—and it
certainly can’t replace the
work of skilled human techni-
cians.
The rise of AI in skilled

trades is getting a boost from
private-equity firms, which
have invested heavily in the

area and are now injecting the
technology into their portfolio
companies, hoping for produc-
tivity gains and hefty returns.
Netic’s customers are mostly
private-equity-owned home-
services companies, as well as
some larger owner-operated
firms, the startup said.
Asheem Chandna, an inves-

tor at Greylock who served as
lead investor in Netic’s seed
round, said home-services
businesses often have “under-
utilized capacity,” or staff who
aren’t being put to work most
efficiently. The point of AI is
to optimize the pairing of
technicians with customers
when they need help, and to
reach them before they do,
Chandna said.
Netic’s platform, which

uses generative AI models and
fine-tuned language models, is
designed to use a certain AI
model for each technology
function, from customer veri-
fication to urgency and prior-
ity analysis, said Melisa Tok-
mak, the startup’s founder and
chief executive.
For instance, Netic’s algo-

rithms pick up on signals from
customer calls, bumping a
regular maintenance call to
lower priority or escalating
repairs for weather and emer-
gencies. Or a customer who
has a quote from a rival firm
might be pushed to the top. To
help drive sales, Netic’s AI
creates marketing campaigns
that predict when customers
might need a maintenance call
based on data like an impend-

ing storm, the region and
property type.
The platform also works

with customer-management
software for the trades, Tok-
mak said, and is meant to
minimize the amount of inte-
gration between software that
businesses have to deal with.
One customer, Chris Hoff-

mann, CEO of St. Louis-based
home-services company HB
Solutions Group, said that
many startups are automating
the work of booking appoint-
ments over the phone through
AI voice agents. Hoffmann
gets so many pitches for AI
products, he said, that he is
often turning down vendors
hawking their wares.
Netic’s AI platform, along

with taking calls and answer-
ing messages with more accu-
racy and recall than humans
can, helps Hoffmann Brothers
plan and prioritize which of
the firm’s hundreds of techni-
cians should take appoint-
ments and when, he said.
“I have to match my capac-

ity with my customer demand
on a daily basis,” Hoffman
said. “And that’s really hard,
because I don’t always get to
choose how many people’s air
conditioners are going to
break when they call me.”
Still, even with the amount

of AI that Hoffmann has put
into his firm, only 20% of cus-
tomer calls are being an-
swered by Netic’s AI platform.
“We’re still human first,”

he added.

thing or getting a new cus-
tomer, how much they’re will-
ing to pay for each result, and
connect their bank account
and then we just do the rest
for them,” Zuckerberg said
during the company’s annual
shareholder meeting last
week. On a separate podcast
appearance, he called it “a re-
definition of the category of
advertising.”
Generating ads from

scratch with AI could be a
boon to small and midsize
businesses, which represent
most of the advertisers on
Meta’s platforms and often
lack big budgets for ad cre-

ation.
Some big brands are wary

of providing Meta with even
more control over their ad-
vertising efforts, given the
company’s heft in the busi-
ness and worry that AI-gener-
ated campaigns won’t have
the same look and feel as hu-
man-made ads.
Although most tech com-

panies have high hopes for
AI-generated ads, some
brands say the technology
that exists throughout the in-
dustry often produces dis-
torted or unusable visuals.
Improving the quality of
these outputs often requires

time and resource-intensive
work.
Meta’s new tools also re-

quire a lot of computing
power and the creation of
unique AI models for each
brand, the people said.
Newer AI companies are

also racing to help advertis-
ers create content. Many
brands, for example, are al-
ready using third-party tools
such as Midjourney and
OpenAI’s DALL-E to create
the ads they place on all digi-
tal platforms, including
Meta’s. Meta said it is explor-
ing how to integrate those
tools into its platform.

Meta Aims
For Fully
AI Ads

ists, such as Taylor Swift,
Drake and Ed Sheeran.
The negotiations are a sign

of how record labels, like movie
studios, book publishers and
news organizations such as
The Wall Street Journal’s
owner News Corp, are trying to
protect against the threat that
generative AI poses to their
business while creating new
revenue streams.
The Recording Industry As-

sociation of America, the music
industry’s trade group, filed a
lawsuit last June against Suno
and Udio, alleging the firms
were infringing on artists and
labels’ copyrights.
Suno said its technology

was creating new content and
not memorizing or regurgitat-
ing pre-existing music. Udio
said the goal of its training was
to develop an understanding of
musical ideas that aren’t
owned by anyone, and that it
has filters to ensure its model
doesn’t reproduce copyrighted
works or artists’ voices.
Each label is negotiating

with the startups individually,
and the talks are at different
stages of progression, the peo-
ple said.

products from multiple sellers,
including Amazon itself.
The company said its sys-

tems highlight offers that cus-
tomers are most likely to
choose based on pricing and
other factors, giving them
more visibility on its market-
place.
When Amazon’s systems

detect that prices for certain
products are unusually high,
its tools can downgrade list-
ings so they don’t feature
prominently or remove them
altogether.
Amazon said each selling

partner is free to set their
own prices, shipping fees and
return policies.
Germany’s Federal Cartel

Office said Monday that Ama-

zon’s pricing mechanism lim-
its visibility of retailers’ offers
and interferes with sellers’
freedom to set their prices,
placing what it called inappro-
priate and objectively unjusti-
fied restrictions on third par-
ties. The watchdog said the
company could change price
caps at its sole discretion, po-
tentially hindering competi-
tion.
An Amazon spokesperson

said the group strongly dis-
agreed with the regulator’s
preliminary assessment, not-
ing its store was built to en-
sure consumers can quickly
find the best items based on
pricing, availability and deliv-
ery speed.
“If Amazon is prevented

from helping people find com-
petitively priced offers, it will
lead to a bad shopping experi-
ence for them, as we’d need to
promote uncompetitive or
even abusive pricing in our
store,” the spokesperson said.
“This would mislead custom-
ers into thinking they’re get-
ting good value when, in real-
ity, they’re not.”
Amazon has been under

tighter scrutiny in Germany
since the regulator said in
2022 that the company was of
paramount significance for
cross-border competition, a
designation that in Germany
means expanded surveillance
aimed at preventing large
companies from engaging in
any anticompetitive practices.

Germany Warns Amazon
Over Pricing Mechanism
Antitrust officials
said the tool could
be in violation of
competition laws

The online retailer has been under tighter scrutiny in Germany since 2022. A distribution center in Horn-Bad Meinberg.
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Major music companies are
negotiating licensing deals
with two startups that could
set a new precedent for how
songs are used and artists are
paid for remixes generated by
artificial intelligence.
Universal Music Group,

Warner Music Group and
Sony Music Group want to be
compensated by startups Suno
and Udio when music by artists
they represent is used to train
generative AI models and pro-
duce new music, according to
people familiar with the talks.
To determine how much artists
and labels should be paid, the
companies want the startups
to develop fingerprinting and
attribution technology—similar
to YouTube’s content ID—to
track when and how a song is
used, the people said.
In addition, the music com-

panies want to be active par-
ticipants in the music-related
products that the AI companies
release, including having a say
in which products are devel-
oped and how they work.
The companies represent

some of the most popular art-

BY ANNE STEELE

Music Labels
Negotiate AI
Licensing Rights

AI Startup Targets Home Services

Walt Disney Co. is laying
off several hundred people
globally across multiple divi-
sions, including marketing for
film and television, TV public-
ity, casting and development,
and corporate financial opera-
tions, the entertainment con-
glomerate said Monday.
No entire teams were cut.

Disney said the layoffs are part
of an effort to operate more ef-
ficiently.

In March, Disney laid off
200 employees in its ABC
News Group and Disney Enter-
tainment Networks units. It
has conducted several other
staff reductions in the past few
years as it, like many other en-
tertainment companies, looks
for ways to save costs.
The Burbank, Calif., com-

pany had about 233,000 em-
ployees at the end of Septem-
ber, according to a filing with
the Securities and Exchange
Commission.

BY KATHERINEHAMILTON

Disney Plans to Lay Off
Several Hundred People
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The U.S. Dept. of Justice, Drug Enforcement Ad-
ministration (DEA) New York gives notice that
the property listed below will be abandoned to
the custody of the United States if unclaimed.
The property shall be held for 30 days from the
date of initial publication of notice. Upon expi-
ration of this 30-day period, title to the property
will vest in the United States. Any person desir-
ing to claim this property must file a claim, pur-
suant to 41 C.F.R. § 128-48.503, with the DEA
within 30 days, at the following address: DEA
New York Division, 99 Tenth Ave., New York, NY
10011. Attn: A. DeLeon Z-42. LLaasstt ddaattee ttoo ffiillee::
0066//2200//22002255.. Group: Z-42, Case: C1-06-Z048,
Asset I.D. and Property: 07-DEA-489361 – Cash
Currency In Lieu of … 40,000,000.00 Colum-
bian Pesos U.S. VL $16,580.00 USC, Date of
Custody: 08/13/2007, Place Seized: Bogota,
Columbia, Owner: Unidentified;
Asset I.D. and Property: 07-DEA-489362 – Cash
Currency In Lieu of …12,000,000.00 Columbian
Pesos U.S. VL: $4,932.00 USC, Date of Custody:
08/30/2007, Place Seized: Bogota, Columbia,
Owner: Unidentified.

DEA

WeWrite Your Book
Life Story or the Story of Your
Success in Business & Lessons
You Learned. Receive 100 Books.
LegaciesandMemories.com
BizSuccessBooks.com

(904) 293-9893 * Since 1999

ANNOUNCEMENTS

The Marketplace
ADVERTISEMENT

To advertise: 800-366-3975 orWSJ.com/classifieds

IN THE UNITED STATES BANKRUPTCY COURT
fOR THE SOUTHERN DISTRICT Of TExAS

HOUSTON DIVISION
In re:
ASCEND PErformANCE mAtErIAlS
holDINgS INC., et al.,1

Debtors.

)
)
)
)

Chapter 11
Case No. 25-90127 (Cml)
(Jointly Administered)

NOTICE Of DEADLINES fOR THE fILING Of PROOfS Of
CLAIM, INCLUDING REQUESTS fOR PAYMENTS UNDER

SECTION 503(b)(9) Of THE BANKRUPTCY CODE
THE CLAIMS BAR DATE IS JULY 23,

2025,AT 4:00 P.M.,PREVAILING CENTRAL TIME
THE GOVERNMENTAL CLAIMS BAR DATE IS OCTOBER 20,

2025,AT 4:00 P.M.,PREVAILING CENTRAL TIME
PLEASE TAKE NOTICE Of THE fOLLOWING:

Deadlines for Filing Proofs of Claim. on may 29, 2025, the
United States Bankruptcy Court for the Southern District of texas
(the “Court”) entered an order [Docket No. 386] (the “Bar Date
order”) establishing certain deadlines for the filing of proofs
of claim, including requests for payment under section 503(b)
(9) of the Bankruptcy Code (collectively, “Proofs of Claim”), in
the chapter 11 cases of the following debtors and debtors in
possession (collectively, the “Debtors”): Debtor, Case No.: Ascend
Performance materials holdings Inc., 25-90127; APm (Canada)
llC, 25-90128; APm (Pr) llC, 25-90129; APm Disc holdings llC,
25-90130; APm Disc Inc., 25-90131; Ascend foreign holdings llC,
25-90132; Ascend Performance materials Consumer Solutions
holdings llC, 25-90133; Ascend Performance materials Consumer
Solutions llC, 25-90134; Ascend Performance materials Inc.,
25-90135; Ascend Performance materials operations llC,
25-90136;Ascend Performance materialstexas Inc.,25-90137.

The Bar Dates. Pursuant to the Bar Date order, all entities
(except governmental units), including individuals, partnerships,
estates, and trusts that have a claim or potential claim against the
Debtors that arose prior to April 21, 2025, no matter how remote
or contingent such right to payment or equitable remedy may be,
including requests for payment under section 503(b)(9) of the
Bankruptcy Code, mUSt fIlE A Proof of ClAIm on or before July
23, 2025 at 4:00 p.m., prevailing Central Time (the “Claims
Bar Date”). governmental entities that have a claim or potential
claim against the Debtors that arose prior to April 21, 2025, no
matter how remote or contingent such right to payment or
equitable remedy may be, mUSt fIlE A Proof of ClAIm on or
before October 20, 2025, at 4:00 p.m., prevailing Central
Time (the “Governmental Bar Date”). All entities holding
claims arising from the Debtors’rejection of executory contracts and
unexpired leases are required to file Proofs of Claim by the date that
is the later of (a) the Claims Bar Date or the Governmental
Bar Date,as applicable,and (b) 4:00 p.m.,prevailing Central
Time, on the date that is 30 days following entry of the
order approving the Debtors’ rejection of the applicable
executory contract or unexpired lease (the “Rejection
Damages Bar Date”). All entities holding claims affected by
an amendment to the Debtors’ schedules of assets and liabilities
filed in these cases (the “Schedules”) are required to file Proofs of
Claim by the date that is later of (i) the Claims Bar Date or the
Governmental Bar Date, as applicable, and (ii) 4:00 p.m.,
prevailing Central Time,on the date that is 30 days from the
date on which the Debtors mail notice of the amendment to
the Schedules (the“Amended Schedules Bar Date”).

ANY PERSON OR ENTITY WHO fAILS TO fILE A PROOf Of
CLAIM, INCLUDING ANY REQUEST fOR PAYMENT UNDER
SECTION 503(B)(9) Of THE BANKRUPTCY CODE ON OR BEfORE
THE CLAIMS BAR DATE OR THE GOVERNMENTAL BAR DATE, AS
APPLICABLE, SHALL NOT BE TREATED AS A CREDITOR WITH
RESPECT TO SUCH CLAIM fOR THE PURPOSES Of VOTING AND
DISTRIBUTION ON ANY CHAPTER 11 PLAN.

Filing a Proof of Claim. Each Proof of Claim must be filed or
submitted, including supporting documentation, through any

of the following methods: (i) electronic submission through
PACEr (Public Access to Court Electronic records at http://ecf.
txsb.uscourts.gov), (ii) electronic submission using the interface
available on the website maintained by the Debtors’ claims and
noticing agent at https://dm.epiq11.com/Ascend,(iii) if submitted
through non-electronic means, by U.S. mail or other hand delivery
system, so as to be actually received by the Claims and Noticing
Agent on or before the Claims Bar Date or the governmental
Bar Date, or any other applicable Bar Date, as applicable at the
following address: If by first-Class Mail: Ascend Performance
materials holdings llC Claims Processing Center,c/o Epiq Corporate
restructuring, llC, P.o. Box 4421, Beaverton, or 97076-4421; If
by Overnight Mail, or Hand Delivery: Ascend Performance
materials holdings llC Claims Processing Center,c/o Epiq Corporate
restructuring,llC,10300 SW Allen Blvd.,Beaverton,or 97005.

PROOfS Of CLAIM SUBMITTED BY fACSIMILE OR
ELECTRONIC MAIL WILL NOT BE ACCEPTED

Contents of Proofs of Claim. Each Proof of Claim must: (i) be
written in legible English; (ii) include a claim amount denominated
in United States dollars, using, if applicable, the exchange rate
at 5:00 p.m., prevailing Central time, on April 21, 2025 (and to the
extent such claim is converted to United States dollars, state the
rate used in such conversion);(iii) clearly identify the Debtor against
which the claim is asserted; (iv) conform substantially with the
Proof of Claim form provided by the Debtors or official form 410;
(v) be signed by the claimant or by an authorized agent or legal
representative of the claimant on behalf of the claimant, whether
such signature is an electronic signature or is in ink;and (vi) include
as attachments any and all supporting documentation on which the
claim is based. Please note that each Proof of Claim must state a
claim against only one Debtor and clearly indicate the specific
Debtor against which the claim is asserted. to the extent more than
one Debtor is listed on the Proof of Claim,a Proof of Claim is treated
as if filed only against Ascend,or if a Proof of Claim is otherwise filed
without identifying a specific Debtor, the Proof of Claim may be
deemed as filed only against Ascend.

Electronic Signatures Permitted. Proofs of Claim signed
electronically or in ink by the claimant or an authorized agent or
legal representative of the claimant may be deemed acceptable
for purposes of claims administration. Copies of Proofs of Claim,
or Proofs of Claim sent by facsimile or electronic mail will not be
accepted. Unless otherwise ordered by the Court, any original
document containing the original signature of any party other
than the party that files the Proof of Claim shall be retained by the
filing party for a period of not less than five years after the Debtors’
cases are closed,and upon request,such original document must be
provided to the Court or other parties for review, pursuant to the
Administrative Procedures for the filing, Signing, and Verifying of
Documents by Electronic means intexas Bankruptcy Courts.

Section 503(b)(9) Requests for Payment. Any Proof of
Claim that asserts a right to payment arising under section 503(b)
(9) of the Bankruptcy Code must also: (1) include the value of the
goods delivered to and received by the Debtors in the 20 days prior
to the Petition Date; (2) attach any documentation identifying
the particular invoices for which such claim is being asserted; and
(3) attach documentation of any reclamation demand made to the
Debtors under section 546(c) of the Bankruptcy Code (if applicable).

Additional Information. If you have any questions regarding
the claims process and/or you wish to obtain a copy of the Bar
Date Notice, a proof of claim form or related documents you may
do so by: (i) calling the Debtors’ restructuring hotline at (888) 890-
9917 (domestic, toll free) or +1 (971) 385-8728 (international);
and/or (ii) visiting the Debtors’ restructuring website at:
https://dm.epiq11.com/Ascend.
1 A complete list of each of the Debtors in these chapter 11 cases
may be obtained on the website of the Debtors’claims and noticing
agent at https://dm.epiq11.com/Ascend. the location of Debtor
Ascend Performance materials holdings Inc.’s principal place of
business is 1010travis St.,Suite 900,houston,texas 77002.

BANKRUPTCIES

ADVERTISE TODAY
THEMARKETPLACE

(800) 366-3975

©2025 Dow Jones & Company, Inc.
All Rights Reserved.

Formore information visit:
wsj.com/classifieds

P2JW154000-0-B00400-1--------XA

Case 25-90127   Document 416   Filed in TXSB on 06/05/25   Page 2 of 2


